EUROPEAN EXCELLENCE IN HEALTHCARE

FRIESLANDCAMPINA

Nourishing by Nature, Sustainability for the Future

Royal FrieslandCampina N.V. is a Dutch multinational dairy cooperative with its roots
going back to 1879. Each and every day FrieslandCampina provides hundreds of
millions of people throughout the world with dairy products and valuable nutrients
from milk. FrieslandCampina processes and sells the raw milk of dairy farms, whose
owners are members of Zuivelcoöperatie FrieslandCampina U.A. Together with its
member dairy farmers, FrieslandCampina manages the complete production chain:
from grass to glass.
The organisation supplies consumer
products, such as milk, yogurt, cheese,
infant nutrition and desserts, products
for the professional market, such as
cream and butter products, ingredients
and semi-finished products for producers of infant nutrition, the food industry
and the pharmaceutical sector.
FrieslandCampina Singapore began
their operations in the country in 1954
and has since then built the Development Centre Singapore. This centre,
opened in 2013, focuses on the development of dairy-based beverages and
infant and toddler nutrition, tailored specifically for Asian consumers.

HOLISTIC BETTERMENT OF GLOBAL
NUTRITION
FrieslandCampina has a long history
and exists in a cooperative tradition. A
cooperative cannot thrive with a focus
on the short term. That is why the organisation is future focused. FrieslandCampina is guided by the purpose:
nourishing by nature.
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With this purpose the organisation
strives for:
- Better nutrition for the world
- A good living for their farmers
- Now and for generations to come
Under ‘Better Nutrition for the World’,
FrieslandCampina contributes to food
safety and food security for millions of
people all over the world by providing
them with access to dairy.
FrieslandCampina is continuously improving the nutritional value of its
products. To guide this, it applies the
FrieslandCampina Global Nutritional
Standards (GNS). The objective is to increase the percentage of products that
complies with FrieslandCampina Global Nutritional Standards 2.0 (at least
74% of sold volume in 2025).
The GNS are nutritional criteria aimed
at retaining the natural nutrients in milk
and reducing the amounts of calories,
fat, sugar and salt in all FrieslandCampina products. Additionally the or-

ganisation ensures that its product portfolio has a good balance between the
number of nourishing products intended
for daily use and indulgence products
for occasional use.
An important part of the FrieslandCampina purpose ‘nourishing by nature’ is
providing better nutrition for the world
population. This purpose is captured in
the FrieslandCampina Nutrition Policy.
This policy is based on the WHO Global Action Plan and is in line with the
Sustainable Development Goals of the
United Nations – to reduce hunger in
the world and to promote good health
and well-being. The Nutrition Policy includes four programs: Better Products,
Responsible Communications, Lifestyle
Education and Broadening access to
nutrition.

ADDRESSING NUTRITIONAL GAPS IN
THE ASEAN REGION
There are a lot of knowledge gaps in
the ASEAN region about the nutritional
status of the most vulnerable children.
National efforts have not been always
sufficient to determine macro and micro
nutrient deficiencies that impact the development of stunting. The lack of information does not allow the execution of
nutrient specific programs or fortification
guidelines for overcoming the malnutrition in the region.
FrieslandCampina has been partnering
with local universities in Malaysia, Indonesia, Vietnam and Thailand for running
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In 2009, FrieslandCampina sponsored the first SEANUTS study (SouthEast Asian Nutritional Study) that collected nutritional information for more
than 16,000 children in the region.
Findings from SEANUTS study helped
to define public health policies and
roll out some national programs in the
countries involved.
In 2018, FrieslandCampina initiated
the second SEANUTS study (SEANUTS II) among children in Thailand,
Malaysia, Indonesia and Vietnam
in order to combat malnutrition. In
this large-scale survey, the targeted
13,000 children, ranging in age from
six months to twelve years, have since
been surveyed with regard to nutrition,
health and lifestyle. The results are expected to be available in the first quarter of 2022.
FrieslandCampina wants to help
combat undernutrition by broadening
availability and affordability of healthy
and/or fortified foods, especially for
consumers who have reduced access
to healthy and affordable foods, like
lower income groups. The company’s
‘Broadening access to nutrition’ programme is aimed to actively reach
these people especially in the lower
income markets, with affordable products that have an optimal nutritional
value. In Indonesia, Vietnam, Philippines, Pakistan, Ivory Coast and Ni-

geria projects are done to develop
affordable products for lower income
groups that have an optimal nutritional
value.

SUSTAINABILITY AT EVERY STEP
The vast majority of FrieslandCampina’s raw materials comes directly from
farmers within its own chain, who
themselves are part of the ‘Nourishing
a better planet’ programme. But manufacturing sustainable proteins and ingredients also requires resources from
outside its chain, such as vegetable
and fish oils.
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regional trials to understand the macro
and micro nutrient deficiencies.

A PILLAR OF STRENGTH IN THE
ASEAN NUTRITION SECTOR
FrieslandCampina is continuously in
dialogue with a wide range of stakeholders with diverging interests. These
discussions take place by employees
at all levels within the organisation
and often form part of their daily work.
Examples include:

Not only has FrieslandCampina
achieved its goal to source 100% of
the agricultural raw materials sustainably, but the organisation is currently at
91% of its 92% target to ensure those
sources are traceable by 2025. This
will secure better livelihoods for farmers and animals, and directly benefit
nature and the climate too.
FrieslandCampina has made great
progress over the first years of its sustainable sourcing strategy. In 2014,
just 23% of certain agricultural raw
materials were sustainably sourced;
last year, that figure reached 100%.
To that end, FrieslandCampina has also
signed an agreement with ING Bank
N.V. for a new 300 million euro loan
linked to sustainability and once again,
been chosen as the most sustainable
dairy brand in the Netherlands.

- Implementation and data analysis
of SEANUTS survey to measure nutritional status and lifestyle habits of
children in collaboration with University of Kebangsaan, Malaysia;
University of Mahidol, Thailand;
University of Indonesia; National Institute of Nutrition of Vietnam.
- Proposal to include milk products in
Healthy Breakfast & Milk in School
Programmes in collaboration with
Ministry of Health (MOH) of Malaysia; Ministry of Education (MOE) of
Malaysia.
- Addressing the problems of malnutrition in school children through education and nutrition in collaboration
with the Department of Education
(DepEd) of the Philippines.
- Nutrition Labelling in collaboration
with Health Promotion Board of Singapore.
- Nutrition and physical improvement
for primary school students in collaboration with the Ministry of Education and Formation of Vietnam
(MOEF).

FrieslandCampina Singapore Pte Ltd
3 Temasek Ave, #11-01 Centennial Tower, Singapore 039190
W: www.frieslandcampina.com
T: +65 6419 8480
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