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European Chamber of Commerce, Singapore Wines and Spirits Committee 

The European Chamber of Commerce, Singapore Wines and Spirits Committee is a platform for the 

international wines and spirits industry in Singapore to share their common interests and to raise 

awareness of issues affecting trade and investment promotion, market access, taxation, intellectual 

property, food safety and alcohol policy. The Committee engages with the European Bilateral Chambers 

of Commerce in Singapore, as well as regionally with Committees of the European Chambers of Commerce 

across ASEAN and provides its members with a channel of communication to the European and 

Singaporean political and economic authorities. 

Its current members include: Bacardi Martini, Diageo, Edrington, Moet Hennessy, Pernod Ricard and Remy 
Cointreau. 
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Executive Summary 
 Singapore as a lifestyle destination for quality tourists.  

As a small city-state, Singapore has come a long way in developing multiple world-class attractions and 
events as well as top notch facilities and infrastructure that substantially increase visitor arrivals and 
tourism receipts. The vibrancy of Singapore’s gastronomic and entertainment scenes are well placed to 
brand Singapore as a lifestyle destination for quality tourists.   

 Policy shifts and impact on tourism receipts. 

However, recent policy shifts have caused much concern among the Entertainment, the F&B and the 
Tourism industries. As a result, business operators have witnessed significant loss in tourism receipts. 
During times of negative tourism growth, the stringent environment for the sale and supply of alcohol 
(e.g. the shortening of liquor licensing hours since 2013 and the more recent curtailment on retail sale 
and public consumption of alcohol since April 2015) further dampers the vibrancy of Singapore’s 
nightlife in Clarke Quay & Riverside, Marina Bay, Club Street, etc., and compounds the difficulty that 
legitimate businesses face.  

 A Deep Dive  

The industry greatly appreciates STB’s willingness to conduct a Deep Dive in order to maintain 
Singapore’s reputation as not only the safest, but the most vibrant nightlife city in Asia – placing it on 
par with other global cities such as Hong Kong, Tokyo, Shanghai, London, New York.  

 A Holistic & Multi-stakeholder Strategy 

The industry submits that a holistic strategy, based on a collaborative partnership between the public 
and private sector, is critical for Singapore to manage and mitigate alcohol-related issues, and maintain 
its position as Asia’s top lifestyle destination. The industry is fully aligned with the need to mitigate 
alcohol-related harm in order to further boost Singapore’s image. The industry is fully committed to 
partnering with public and government stakeholders (e.g. MHA, Police, grassroots organisations, NGOs 
etc.) to develop targeted programs aimed specifically at educating the public and addressing alcohol-
related harm and public disamenities.   

 Establishing an in-depth dialogue with STB and Government authorities 

This briefing provides a glance of the industry’s concerns vis-à-vis the stringent environment for the 
sale and supply of alcohol and its impact on F&B and tourism growth. The industry would appreciate a 
further opportunity to enter into more in-depth dialogue with STB and other relevant Government 
bodies. 
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2.  Cracking down on responsible businesses 

 

 In 2013, the police, with the view to tackle the problems of drunken partygoers along the Riverside, 

mandated the shortening of liquor licensing hours (from 5am to 3am) for bars and nightclubs 

stretching from River Valley Road to Clarke Quay’s Read Bridge.  This has led to many negative 

consequences, such as a diminishing dynamism and vibrancy of the area, a significant economic loss 

for business operators and a compromise of Singapore’s reputation as a top nightlife destination in 

Asia. Despite a petition by several operators for a more targeted intervention in the area, the 

authorities maintain this restriction.  

Case Study – Dampened Clarke Quay’s vibrancy 

In March 2015, Lifebrandz, a lifestyle and entertainment group, shut down five of its F&B and nightclub 

outlets in Clarke Quay, citing challenges in the operating environment such as intense competition, 

diminishing crowd spending and restricted liquor licensing hours. 

Reported in “Publicly-listed group Lifebrandz confirms it will be shutting Clarke Quay outlets” dated 

13 March 2015 on The Strait Time. 

 Since April 2015, new restrictions/bans on retail sales and public consumption pursuant to the Liquor 

Control (Supply and Consumption) Act 2015 have come into force. Despite repeated requests, the 

MHA has yet to provide further clarity on the attainment of exemption permits for responsible 

businesses/retailers. Moreover, based on last estimates, the industry believes that the provisions 

enacted by the Act could impact up to 40 percent of retail franchises, and potentially lead to forced 

closure due to declined profitability.   

 

3.  Unintended impacts on Entertainment, F&B and Tourism 

 

 Tourism is one of Singapore’s major industries and contributors to the economy, with the country 

attracting 15.1 million international visitors in 20141, accounting for 10.1% of GDP2.  

 The Entertainment and F&B industries also contribute significant value add to Singapore’s economy. 

There is a close correlation between tourism and F&B spend as gastronomic and nightlife experience 

forms part of the major aspects of the lifestyle experience in Singapore.3 According to STB’s Market 

Insights Reports, night life leisure activities are considered to be one of the key components of both 

leisure and business tourists from Australia, China, Hong Kong, UK, etc. 

 Excessive regulations on the sale and consumption of liquor has compromised the drinking & dining 

experience in Singapore. Consumer satisfaction in F&B and tourism sectors has dived (see the 

                                                           
1 Reuters, ‘Singapore Tourism Suffers First Annual Decline Since 2009’ (Singapore, Feb 11 2015). 
2 World Travel & Tourism Council, ‘Travel & Tourism Economic Impact 2015 Singapore’. 

3 Ibid. 1 
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Customer Satisfaction Index of Singapore listed in previous Briefing Paper “Tough alcohol restrictions 

on Food & Beverages harming tourism in Singapore” dated 5 June 2015). Notwithstanding a 2% 

increase in total receipts, tourism receipts from the Food & Beverages sector show a dip of 13%4per 

capita receipts between 2011 and 2013.  

 Such interventions have posted unintended impacts on the vibrancy of the city-state and its lifestyle 

tourism development. The iconic nightlife hotspot of Singapore has suffered from the restrictions. The 

commercial impact is reflected in the Wine & Spirits market report published by IWSR5 –  

 In 2013-2014, while wine consumption marginally increased by 0.9%, spirits and beer 

consumption declined by 8.7% and 0.9% respectively. 

 In terms of value, decline is noted in both wine and spirits. It also noted that Singaporean are 

spending less in outlets but looking more for economical off-trade deal. 

 Some alcoholic beverages categories are adversely affected by the curfew imposed on closing 

times in popular on-trade venues. 

 Between 2013 and 2014, Singapore saw a 3% drop (mainly from the American, Asia and Oceania 

regions)6 in tourist arrivals. Compared against the healthy growth trend in other Asia Pacific 

destinations (at an average growth of 5.4%)7, this decrease is particularly worrying for Singapore’s 

tourism sector.  It is therefore the industry’s opinion that a more inclusive and holistic approach to 

maintaining Singapore’s social, cultural and economic sustainability as the top lifestyle destination in 

the region be urgently considered. 

 

4.  Comparison with other global cities, e.g. Hong Kong, Tokyo, Shanghai, London and New York  

Table 1. Comparison of alcohol consumption, affordability and restrictions in world global cities 

Cities/ 

Countries 

Per capita 
consumption 

(in 2010)8 

Prices of 
70cl Scotch  

(US$)9 

Alcohol 
Affordability 

(Rank)10 

Public 
drinking ban 

Designated 
alcohol free 

zone 

Last call at  
on-trade 

Hong Kong 2.62 20.23 29    

Tokyo/Japan 7.2 22.14 8    

Shanghai/China 6.7 18.83 52    

London/UK 11.6 25.34 25    

New York/US 9.2 27.21 18   4am 

Singapore 2.0 32.13 43 

 
After 

10.30pm 

Liquor 
control zones 

3am or 
4am 

                                                           
4 Singapore Tourism Board, ‘Annual Report on Tourism Statistics 2013’ (Singapore, October 2014). 
5 IWSR, ‘Domestic Volume Report 2015’ (June 2015).

 

6 Singapore Tourism Board, ‘International Visitor Arrivals Statistics’ (Singapore, Apr 7 2015).
 

7 UNWTO (World Tourism Organization), ‘Tourism Highlights 2015 Edition’. 

8 WHO, ‘Global status report on alcohol and health 2014’; Department of Health, The Government of HKSAR, ‘Alcohol Consumption Per Capita in Hong Kong 2004-2014 data’.  

9 Ming-Yue Kan & Maggie Lau, ‘Comparing alcohol affordability in 65 cities worldwide’, Drug and Alcohol Review Jan 2013, 32, 19-26.
 

10 Ibid. 
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 Clarke Quay & Riverside, Marina Bay and Club Street represents the nightlife scene in Singapore. They 

are tourist attractions as well as spend locations, akin to areas such as Lan Kwai Fong in Hong Kong, 

Shinjuku/ Roppongi in Tokyo, The Bund in Shanghai, Soho in London, Meat Packing District/Soho in 

New York City etc.  

 For the last 11 years, Singapore was renowned as imposing one of the highest alcoholic beverages tax 

rates in the world. This high tax further increased by 25 per cent in February 2014, translating into 

even higher, and sometimes unaffordable, consumer prices for local residents, expats and 

international tourists.  

 A 2012-study on alcohol affordability in 65 cities worldwide (see Appendix) ranked Singapore as 43th, 

while Tokyo was ranked as 8th, New York as 18th, London as 25th and Hong Kong as 29th. The same 

study also showed that the price of an economical range of Scotch in Singapore was the 3rd highest 

among the 65 cities.11 Another survey conducted in conjunction with a report on rankings of alcohol 

products around the world found that: 

 95 per cent of Singapore consumers found wine to be ‘too expensive’ in Singapore;  

 86 per cent found spirits to be too expensive; and  

 62 cent believed that a price reduction on wine and spirits would have a positive impact on 

tourism in Singapore.12 

 Not unlike Singapore, many international governments share similar social concern on the effects of 

alcohol-related harm, particularly in areas of high public congregation. While some of these global 

cities employ “alcohol-free” zone in designated areas, the imposition of public drinking curfews at the 

on-trade is relatively rare. Instead, many governments have chosen to employ the use of public-

private cooperation/partnership to effectively mitigate the problem of harmful alcohol use.  

Case Study – Best Bar None in the UK 

In 2003, the United Kingdom introduced a National Award Scheme, Best Bar None, aimed at reducing 

alcohol-related crime and disorder through promoting responsible management and operation of 

alcohol licensed premises. The initiative succeeded in building a positive relationship between the 

licensed trade, police and local authorities. It resulted in a 28 per cent increase in business turnover 

by 2009, and a 57 per cent decrease in ‘violence against the person’ offences by 2012.13 

 Such a holistic multi-stakeholders approach promotes responsible businesses, improves law and order 

and uphold the vibrancy of these iconic nightlife hotspots overseas. It provides patrons with a wide 

variety of options for nightlife entertainment and a safe on-premise environment even during the wee 

hours of the night. It also supports and upholds the good reputation of the entertainment and nightlife 

hotspots, which in turn contributes significant value add to the cities’ tourism and economy. 

                                                           
11 Ibid. 
12 MyTravelCost.com, www.mytravelcost.com/alcohol-prices  
13 For further information, see the Best Bar None website: www.bbnuk.com  
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 The industry is committed to being part of alcohol-related harm mitigation solution. It submits that a 

socially, culturally and economically sustainable approach is needed to maintain Singapore’s 

reputation as a safe and vibrant nightlife city for both local residents and tourists. 

 

5.  Targeted policies are required to effectively manage alcohol-related harm 

 

 The industry fully shares the social concern of public disorder arising from risky and excessive public 

drinking, particularly in hotspot areas. The industry acknowledges that new restrictions, bans and tax 

increase were developed to address and mitigate the problems of a) law and order; b) disamenities; 

and c) traffic congestions.  

 However, the industry contends that the impact of such blanket measures (cf. targeted and localized 

stakeholder collaboration) is limited by real-world dynamics and is unlikely to achieve the desired 

policy results.  E.g. 

 Shortened business hours fails to address demand, merely results in the shift of consumption 

behaviours/patterns from on-premise to off-premise.  

 No-alcohol zone fails to promote a responsible drinking culture or control alcohol abuse from 

within licenced on-premise venues / home consumption. 

 Moreover, it is proven that such types of blanket measures have little significant objective impact 

within the nightlife & entertainment businesses.  Instead, these measures serve only to penalise the 

majority of responsible consumers for the actions of a minority of irresponsible consumers.  

 Accordingly, the industry submits that targeted interventions, including the establishment of public-

private partnerships and Social Aspect Organisations (SAOs) (e.g. Drinkwise in Australia, Drinkaware 

in the UK, VARD in Vietnam, China SAO in China) are more effective than blanket bans in managing 

alcohol-related harm.   

Case Study – Drinkwise 

DrinkWise Australia is an evidence based organisation focused on promoting change towards a more 

responsible drinking culture in Australia. It seeks to 1) promote a generational change in the way 

Australians consume alcohol and 2) increase the age that young Australians are introduced to alcohol. 

To promote these behavioural changes, Drinkwise has developed and implemented a range of award-

winning national information and education campaigns, including the “Drinking – Do it Properly”14 

and “How to Drink Properly15” campaigns. Drinkwise also provides practical resources to help inform 

and support the community about alcohol use. 

                                                           

14 The Drinking – Do it Properly campaign aims to make the ongoing trend of binge drinking to get drunk less socially acceptable amongst 

young drinkers, and to encourage those already drinking in safe and moderate ways. 

15 Drinkwise (2014) “How to Drink Properly campaign a winner” Available at: https://drinkwise.org.au/media-releases/media-releases-

2014/how-to-drink-properly-campaign-a-winner/#  

https://drinkwise.org.au/media-releases/media-releases-2014/how-to-drink-properly-campaign-a-winner/
https://drinkwise.org.au/media-releases/media-releases-2014/how-to-drink-properly-campaign-a-winner/
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6.  Conclusion: The industry supports the identification of a holistic and multi-stakeholder 
strategy  

 

 The cross-sector industry greatly appreciates STB’s willingness to conduct a Deep Dive to identify a 

holistic and multi-stakeholders strategy. The stagnant momentum on tourism growth in Singapore, 

particularly contrasted against her regional competitors, prompts the urgency of this Deep Dive 

exercise.  To realise her full tourism potential, it is critical that Singapore is envisaged as not only the 

safest but the most vibrant nightlife city for both local residents and tourists – placing on par with its 

global counterparts. 

 The industry is committed to mitigating alcohol-related harm and public disamenities in Singapore.  

However, the industry contends that alcohol-related harm attributed to irresponsible consumption 

behaviour is more effectively addressed by a comprehensive strategy based on a collaborative 

partnership between the public and private sector or the development of an SAO.  In many countries 

including Australia and the UK, these partnerships have a successful track record in raising consumers’ 

awareness on responsible consumption while supporting a socially, culturally and economically 

sustainable development.   

As responsible corporate citizens with vested interest in Singapore’s continuous growth, the industry 

is ready and fully committed to partnering with government and public stakeholders in undertaking 

concrete actions.  In this regard, the industry urges STB to firmly support the development of a public-

private partnership with the objective of developing an effective Singapore Responsible Drinking 

Action Plan.  
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Appendix:   
Extract from “Comparing alcohol affordability in 65 cities worldwide” 

Note: Alcohol Affordability (AA) is defined by the proportion of median daily income needed to buy a 
certain quantity of a defined alcoholic beverage. 
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Extract from Economist Intelligence Unit 

Alcohol (wine) is disproportionately expensive in Singapore. Whilst other cities rank higher in terms of the cost of 

other consumables such as petrol, bread and tobacco, Singapore ranks number one in this study for the price of 

wine.  This is significant, given that wine is likely to be greater exposed to tourism expenditure than the other 

expenditure items. 

 
 

 
 

 

PRICES IN THE 10 MOST EXPENSIVE CITIES FOR EXPATS


